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Green Health 
Creative Guidelines

IMPORTANT: NHS Lothian Charity is the Masterbrand 
,and solutions for all brand questions should 
initially be sought in the NHS Lothian Charity brand 
guidelines. 

This document aims to:
•	 Position the Green Health creative identity 

within the NHS Lothian Charity Masterbrand.
•	 Convey the specific identity characteristics of 

the Green Health programme. 
•	 Give clear examples of how the Green Health 

extension brand should be applied across a 
range of typical examples.
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https://we.tl/t-QpWvCnYAuF
https://we.tl/t-QpWvCnYAuF
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An inclusive programme is designed to reach, and 
be accessible to, the greatest number of people. It 
is designed to invite absolutely everyone to engage 
with the experience that we have to offer.

UK Gov. reported in their Family Resources Survey 
2016/17, that 22% of the UK population has a 
disability of some form.

Our work is person-centred and puts the needs 
of the people we work with at the core of all 
our activities. This approach has proven key to 
unlocking the benefits for all, including patient 
groups experiencing multiple deprivation and 
health inequalities.

Inclusivity & 
Accessibility
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External Audience 
•	 General public
•	 Greenspace / environmental professionals

•	 Partner organisations
•	 Funders
•	 Policy makers

•	 People participating in Green Prescribing initiatives
•	 Visitors that have come to the hospital for no other reason than to 

visit a Green Health project

Green Health Audience

Our audience falls into two distinct groups: Internal 
and External. Content should be tailored to the 
group with whom you’re talking.

Internal Audience
•	 NHS Lothian Staff

•	 Front line clinical staff
•	 Estates and facilities
•	 Site management

•	 Patients
•	 People visiting patients at NHS 

Lothian sites
•	 Other internal stakeholders: 

i.e. NHS Lothian Charity Team, 
Trustees, Committee members
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Audiences will have varying degrees of 
understanding and exposure to both internal and 
external communications about Green Health 
initiatives. Assets produced should be designed 
to meet the needs of the primary audience and 
purpose and, as such, will range between formal to 
informal: 

For example: 

Networking event

Informal

Report

Formal

Internal audience

Trustees and Committee 
Members
NHS Lothian Senior 
Management

NHS staff
Patients
Visitors

External audience

Health and 
wellbeing funders

Professional Green 
Health specialists

General public

Informal

Formal tone

Creating for a Green 
Health Audience
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The NHS Lothian Charity brand Tone of Voice is 
caring, compassionate and authoritative. It can be 
found in the NHS Lothian Charity brand guidelines.   

While these overriding themes define how we write 
for Green Health, the emphasis in that context will 
be informed by our need to communicate with our 
audiences about Green Health initiatives.

Writing for Green Health
Keep it sensory; a reminder to the reader of how it feels to 
be among nature. Evoke the senses of sight, smell, sound, 
touch, taste. Keep the copy straightforward, create a feeling of 
tranquillity, calm and connection.

Right information, time, place, and format.
Consider the audience, the purpose of the content, the context 
and the platform. Our copy distinguishes how we express 
ourselves and communicate with our audiences about our 
organisation and the initiatives we undertake we show. It helps 
us to answer: 
•	 What medium are we writing this for? 
•	 Who are we talking to?
•	 Why is this of interest? 
•	 What do we want the reader to feel as they read the 

content? 
•	 What does the content aim to deliver?

Accessibility
We want to encourage more people to engage with our 
content and take an active interest in what we are sharing, so 
ensure the words you use are accessible and inclusive and 
understandable for non-specialists.

Our name
NHS Lothian Charity should always be written in full and never 
written as NHSLC.

Writing for a Green 
Health Audience 

https://we.tl/t-QpWvCnYAuF
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The Brand 
Extension 
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The Logo Extension

The Green Health logo is an extension to the NHS 
Lothian Charity logo. In order to maintain a strong 
visual link with NHS Lothian Charity in all Green 
Health activity, the programme logo retains the 
masterbrand primary colourway when used as 
either a full colour or part colour logo. 

Where necessary, the logo can also be represented 
in black or in white.
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Logo Standards

The logo should always have space around it. The 
minimum space is defined by the height of the 
letter ‘y‘ in the logotype. No other parts of a design 
should enter into that exclusion zone.

The absolute minimum size that the logo extension 
can be is 35mm

y

y

y

y

Exclusion zone

35mm

Minimum size
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A Family of Logos

The Green Health logo is one of the brand 
extensions owned by the NHS Lothian Charity 
masterbrand. Each brand extension has been 
developed following a strategic approach to brand 
architecture and hierarchy.

Where projects are produced by a number of 
project teams together, only the masterbrand NHS 
Lothian Charity logo should be used. 

If in doubt, contact the Communications and 
Marketing Manager for any projects where credit 
needs to be attributed to multiple teams to look at 
the most appropriate way to do this.

Not like this:

Where multiple teams have contributed 
to a project, use the masterbrand:

The NHS Lothian Charity masterbrand
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Logo rules

When using our logo, 
do not: 
01  Amend, rotate, change the 

scale of elements or reformat 
the type in any way

02  Change the colours – only use 
the colour combinations in the 
artworked asset kit, and do 
not create your own versions

03  Put on low contrast coloured 
background. The viable 
combinations are outlined 
on page 17

04 Stretch or squash the logo 

05  Put the logo in a holding 
device other than a highlight

06 Add effects to the logo

07  Create your own 
sub-brand logo

08 Crowd the logo

09  Place on a busy picture 
background. Try using a 
header or footer strip if  
it is problematic

01

04

07

02

05

08

03

06

09

Cafe Lorem ipsum dolor sit 
amet, consectetuer 
adipiscing dolor.

Logo Rules

When using the NHS Lothian Charity logo 
or logo extensions, do not:
01.	 Amend, rotate, change the scale of elements or 

reformat the type in any way
02.	 Change the colours – only use the colour 

combinations in the artworked asset kit, and do not 
create your own versions

03.	 Put on low contrast coloured background. The viable 
combinations are outlined on page 17

04.	 Stretch or squash the logo 
05.	 Put the logo in a holding

device other than a highlight
06.	 Add effects to the logo
07.	 Create your own sub-brand logo
08.	 Crowd the logo
09.	 Place on a busy picture background. Try using a 

header or footer strip if it is problematic
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Colours

The Green Health Programme extension brand 
includes all the principal colours identified with the 
Masterbrand, but used with a different emphasis. 

Colour palette

Primary colour palette

Text colour palette
Black is most accessible in 
combination with some of the 
brand colours above

These colours should 
be used for text 
only, not as solid 
background colours. 

Text grey should be used for  
body copy on a white 
background, as this is more 
accessible than black and white. 

Secondary colour palette

Pantone® 
2075C
CMYK  
55, 65, 0, 0
RGB  
 160,73, 228 
#A049E4

CMYK 
0, 0, 0, 100
RGB 
0, 0, 0 
#000000

CMYK 
0, 0, 0, 95
RGB 
46, 45, 44 
#2E2D2C

Pantone® 
2104C
CMYK  
89, 93, 0, 0
RGB 
84, 59, 181 
#543BB5

Pantone® 
240C
CMYK  
20, 90, 0, 0
RGB  
195, 36, 186 
#C324BA

Pantone® 
2397C
CMYK 
78, 0, 27, 0
RGB 
0, 96, 210 
#00C4D2

Pantone® 
116C
CMYK 
0, 10, 98, 0
RGB  
253, 216, 36 
#FDD824

Purple

Black Text Grey

Pink YellowDark 
purple Turquoise

Colour palette

Primary colour palette

Text colour palette
Black is most accessible in 
combination with some of the 
brand colours above

These colours should 
be used for text 
only, not as solid 
background colours. 

Text grey should be used for  
body copy on a white 
background, as this is more 
accessible than black and white. 

Secondary colour palette

Pantone® 
2075C
CMYK  
55, 65, 0, 0
RGB  
 160,73, 228 
#A049E4

CMYK 
0, 0, 0, 100
RGB 
0, 0, 0 
#000000

CMYK 
0, 0, 0, 95
RGB 
46, 45, 44 
#2E2D2C

Pantone® 
2104C
CMYK  
89, 93, 0, 0
RGB 
84, 59, 181 
#543BB5

Pantone® 
240C
CMYK  
20, 90, 0, 0
RGB  
195, 36, 186 
#C324BA

Pantone® 
2397C
CMYK 
78, 0, 27, 0
RGB 
0, 96, 210 
#00C4D2

Pantone® 
116C
CMYK 
0, 10, 98, 0
RGB  
253, 216, 36 
#FDD824

Purple

Black Text Grey

Pink YellowDark 
purple Turquoise

Note: Where artwork will allow, at least one of the Green Health 
emphasis colours should be represented in the design. This 
is mandatory for the principle marketing collateral such as 
websites and important documents. 

Colour palette

Primary colour palette

Text colour palette
Black is most accessible in 
combination with some of the 
brand colours above

These colours should 
be used for text 
only, not as solid 
background colours. 

Text grey should be used for  
body copy on a white 
background, as this is more 
accessible than black and white. 

Secondary colour palette

Pantone® 
2075C
CMYK  
55, 65, 0, 0
RGB  
 160,73, 228 
#A049E4

CMYK 
0, 0, 0, 100
RGB 
0, 0, 0 
#000000

CMYK 
0, 0, 0, 95
RGB 
46, 45, 44 
#2E2D2C

Pantone® 
2104C
CMYK  
89, 93, 0, 0
RGB 
84, 59, 181 
#543BB5

Pantone® 
240C
CMYK  
20, 90, 0, 0
RGB  
195, 36, 186 
#C324BA

Pantone® 
2397C
CMYK 
78, 0, 27, 0
RGB 
0, 96, 210 
#00C4D2

Pantone® 
116C
CMYK 
0, 10, 98, 0
RGB  
253, 216, 36 
#FDD824

Purple

Black Text Grey

Pink YellowDark 
purple Turquoise

Colour palette

Primary colour palette

Text colour palette
Black is most accessible in 
combination with some of the 
brand colours above

These colours should 
be used for text 
only, not as solid 
background colours. 

Text grey should be used for  
body copy on a white 
background, as this is more 
accessible than black and white. 

Secondary colour palette

Pantone® 
2075C
CMYK  
55, 65, 0, 0
RGB  
 160,73, 228 
#A049E4

CMYK 
0, 0, 0, 100
RGB 
0, 0, 0 
#000000

CMYK 
0, 0, 0, 95
RGB 
46, 45, 44 
#2E2D2C

Pantone® 
2104C
CMYK  
89, 93, 0, 0
RGB 
84, 59, 181 
#543BB5

Pantone® 
240C
CMYK  
20, 90, 0, 0
RGB  
195, 36, 186 
#C324BA

Pantone® 
2397C
CMYK 
78, 0, 27, 0
RGB 
0, 96, 210 
#00C4D2

Pantone® 
116C
CMYK 
0, 10, 98, 0
RGB  
253, 216, 36 
#FDD824

Purple

Black Text Grey

Pink YellowDark 
purple Turquoise

Green Health 
emphasis colours

CMYK
0, 0, 0, 95
RGB
46, 45, 44
#2E2D2C

Colour palette

Primary colour palette

Text colour palette
Black is most accessible in 
combination with some of the 
brand colours above

These colours should 
be used for text 
only, not as solid 
background colours. 

Text grey should be used for  
body copy on a white 
background, as this is more 
accessible than black and white. 

Secondary colour palette

Pantone® 
2075C
CMYK  
55, 65, 0, 0
RGB  
 160,73, 228 
#A049E4

CMYK 
0, 0, 0, 100
RGB 
0, 0, 0 
#000000

CMYK 
0, 0, 0, 95
RGB 
46, 45, 44 
#2E2D2C

Pantone® 
2104C
CMYK  
89, 93, 0, 0
RGB 
84, 59, 181 
#543BB5

Pantone® 
240C
CMYK  
20, 90, 0, 0
RGB  
195, 36, 186 
#C324BA

Pantone® 
2397C
CMYK 
78, 0, 27, 0
RGB 
0, 96, 210 
#00C4D2

Pantone® 
116C
CMYK 
0, 10, 98, 0
RGB  
253, 216, 36 
#FDD824

Purple

Black Text Grey

Pink YellowDark 
purple Turquoise

NHS Lothian Charity Colours

Text colour palette

Text grey should be used for all body copy 
unless on dark background, in which case 
a white should be used. All copy should 
conform to W3C accessibility guidelines 
requiring a contrast ratio of 1:4.5

CMYK
0, 0, 0, 95
RGB
46, 45, 44
#2E2D2C

Green Health 
optional colours

Colour palette

Primary colour palette

Text colour palette
Black is most accessible in 
combination with some of the 
brand colours above

These colours should 
be used for text 
only, not as solid 
background colours. 

Text grey should be used for  
body copy on a white 
background, as this is more 
accessible than black and white. 

Secondary colour palette

Pantone® 
2075C
CMYK  
55, 65, 0, 0
RGB  
 160,73, 228 
#A049E4

CMYK 
0, 0, 0, 100
RGB 
0, 0, 0 
#000000

CMYK 
0, 0, 0, 95
RGB 
46, 45, 44 
#2E2D2C

Pantone® 
2104C
CMYK  
89, 93, 0, 0
RGB 
84, 59, 181 
#543BB5

Pantone® 
240C
CMYK  
20, 90, 0, 0
RGB  
195, 36, 186 
#C324BA

Pantone® 
2397C
CMYK 
78, 0, 27, 0
RGB 
0, 96, 210 
#00C4D2

Pantone® 
116C
CMYK 
0, 10, 98, 0
RGB  
253, 216, 36 
#FDD824

Purple

Black Text Grey

Pink YellowDark 
purple Turquoise



14

Brand 
Extension
Assets 
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The Teardrop Motif

The teardrop motif, used by Green Health, is 
derived from the negative space located in the 
NHS Lothian Charity logo-mark. By pulling out 
this shape from the logo-mark, Green Health 
emphasises their intrinsic relationship to the NHS 
Lothian Charity Masterbrand, while also indicating 
that the programme is an identifiable part of the 
organisation.

The Teardrop is a versatile motif: It can be 
cropped or zoomed. It can point either vertically or 
horizontally. It can be any percentage of opacity, or 
in multiply transparency.

Except in the case of its use to indicate quotation 
marks, the Tear Drop is never represented in 
multiples or pattern on a page.

The NHS Lothian 
Charity logo-
mark contains 
three distinct 
negative spaces. 
The tear-drop 
motif is derived 
from this. 
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Gradient

The principle gradient associated with Green 
Health is the Turquoise to Dark Purple colour.

Except in narrow or very small spaces the gradient 
should be set at 45°. The gradient can be set in any 
direction to suit the artwork design.

Accessibility 
The accessibility of any copy placed over a 
gradient should be measured from the point in the 
artwork where copy and background are closest in 
tone. An acceptable ratio is 1:4.5 at that point.   45°

The gradient can go from 
dark purple to turquoise or 

turquoise to dark purple

Colour palette

Primary colour palette

Text colour palette
Black is most accessible in 
combination with some of the 
brand colours above

These colours should 
be used for text 
only, not as solid 
background colours. 

Text grey should be used for  
body copy on a white 
background, as this is more 
accessible than black and white. 

Secondary colour palette

Pantone® 
2075C
CMYK  
55, 65, 0, 0
RGB  
 160,73, 228 
#A049E4

CMYK 
0, 0, 0, 100
RGB 
0, 0, 0 
#000000

CMYK 
0, 0, 0, 95
RGB 
46, 45, 44 
#2E2D2C

Pantone® 
2104C
CMYK  
89, 93, 0, 0
RGB 
84, 59, 181 
#543BB5

Pantone® 
240C
CMYK  
20, 90, 0, 0
RGB  
195, 36, 186 
#C324BA

Pantone® 
2397C
CMYK 
78, 0, 27, 0
RGB 
0, 96, 210 
#00C4D2

Pantone® 
116C
CMYK 
0, 10, 98, 0
RGB  
253, 216, 36 
#FDD824

Purple

Black Text Grey

Pink YellowDark 
purple Turquoise

Colour palette

Primary colour palette

Text colour palette
Black is most accessible in 
combination with some of the 
brand colours above

These colours should 
be used for text 
only, not as solid 
background colours. 

Text grey should be used for  
body copy on a white 
background, as this is more 
accessible than black and white. 

Secondary colour palette

Pantone® 
2075C
CMYK  
55, 65, 0, 0
RGB  
 160,73, 228 
#A049E4

CMYK 
0, 0, 0, 100
RGB 
0, 0, 0 
#000000

CMYK 
0, 0, 0, 95
RGB 
46, 45, 44 
#2E2D2C

Pantone® 
2104C
CMYK  
89, 93, 0, 0
RGB 
84, 59, 181 
#543BB5

Pantone® 
240C
CMYK  
20, 90, 0, 0
RGB  
195, 36, 186 
#C324BA

Pantone® 
2397C
CMYK 
78, 0, 27, 0
RGB 
0, 96, 210 
#00C4D2

Pantone® 
116C
CMYK 
0, 10, 98, 0
RGB  
253, 216, 36 
#FDD824

Purple

Black Text Grey

Pink YellowDark 
purple Turquoise

Colour palette

Primary colour palette

Text colour palette
Black is most accessible in 
combination with some of the 
brand colours above

These colours should 
be used for text 
only, not as solid 
background colours. 

Text grey should be used for  
body copy on a white 
background, as this is more 
accessible than black and white. 

Secondary colour palette

Pantone® 
2075C
CMYK  
55, 65, 0, 0
RGB  
 160,73, 228 
#A049E4

CMYK 
0, 0, 0, 100
RGB 
0, 0, 0 
#000000

CMYK 
0, 0, 0, 95
RGB 
46, 45, 44 
#2E2D2C

Pantone® 
2104C
CMYK  
89, 93, 0, 0
RGB 
84, 59, 181 
#543BB5

Pantone® 
240C
CMYK  
20, 90, 0, 0
RGB  
195, 36, 186 
#C324BA

Pantone® 
2397C
CMYK 
78, 0, 27, 0
RGB 
0, 96, 210 
#00C4D2

Pantone® 
116C
CMYK 
0, 10, 98, 0
RGB  
253, 216, 36 
#FDD824

Purple

Black Text Grey

Pink YellowDark 
purple Turquoise

AA

Colour palette

Primary colour palette

Text colour palette
Black is most accessible in 
combination with some of the 
brand colours above

These colours should 
be used for text 
only, not as solid 
background colours. 

Text grey should be used for  
body copy on a white 
background, as this is more 
accessible than black and white. 

Secondary colour palette

Pantone® 
2075C
CMYK  
55, 65, 0, 0
RGB  
 160,73, 228 
#A049E4

CMYK 
0, 0, 0, 100
RGB 
0, 0, 0 
#000000

CMYK 
0, 0, 0, 95
RGB 
46, 45, 44 
#2E2D2C

Pantone® 
2104C
CMYK  
89, 93, 0, 0
RGB 
84, 59, 181 
#543BB5

Pantone® 
240C
CMYK  
20, 90, 0, 0
RGB  
195, 36, 186 
#C324BA

Pantone® 
2397C
CMYK 
78, 0, 27, 0
RGB 
0, 96, 210 
#00C4D2

Pantone® 
116C
CMYK 
0, 10, 98, 0
RGB  
253, 216, 36 
#FDD824

Purple

Black Text Grey

Pink YellowDark 
purple Turquoise

Colour palette

Primary colour palette

Text colour palette
Black is most accessible in 
combination with some of the 
brand colours above

These colours should 
be used for text 
only, not as solid 
background colours. 

Text grey should be used for  
body copy on a white 
background, as this is more 
accessible than black and white. 

Secondary colour palette

Pantone® 
2075C
CMYK  
55, 65, 0, 0
RGB  
 160,73, 228 
#A049E4

CMYK 
0, 0, 0, 100
RGB 
0, 0, 0 
#000000

CMYK 
0, 0, 0, 95
RGB 
46, 45, 44 
#2E2D2C

Pantone® 
2104C
CMYK  
89, 93, 0, 0
RGB 
84, 59, 181 
#543BB5

Pantone® 
240C
CMYK  
20, 90, 0, 0
RGB  
195, 36, 186 
#C324BA

Pantone® 
2397C
CMYK 
78, 0, 27, 0
RGB 
0, 96, 210 
#00C4D2

Pantone® 
116C
CMYK 
0, 10, 98, 0
RGB  
253, 216, 36 
#FDD824

Purple

Black Text Grey

Pink YellowDark 
purple Turquoise
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Gradient Overlay

In some instances, images can be overlaid with a 
colour gradient, i.e. when titles are to be placed over 
an image. This effect should be used sparingly and 
never where the image being shown is the focus of 
the content.

This gradient should always be turquoise and dark 
purple and set at and angle of 45°.

The gradient transparency should be set to Multiply 
with opacity set between 50% to 100%. Where the 
Multiply setting can not be used (e.g. in PowerPoints) 
set the transparency of the gradient overlay to 60%.
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Gradient Line

In some situations, such as the end plate of a video, 
a simple gradient can be added to the foot of the 
page.

The height of the line is 5% of the height of the page

Note: Where an asset is produced within 
a corporate or organisational context, the 
masterbrand NHS Lothian Charity templates 
should be used.

5% of 
page 
height



19

Illustration

Illustration is designed to reflect the look and 
feel of the Masterbrand logo icon - referred 
to here as the infinity loop. Not only is the 
gradient employed, but also the weight of line 
and curve present in the infinity loop.

Illustrations are
•	 Content focussed
•	 Related to the masterbrand tone of voice.
•	 Clear and unambiguous.
•	 Contemporary, dynamic, playful, colourful  & 

clean.
Note: Illustrations can sometimes be ‘quirky’, but 
never funny, frivolous, cute or schmaltzy

The full Masterbrand colour palette can be used in 
illustrations.
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Photography 
and Video 
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Photography

The photography creative guideline is intended 
to identify an emphasis in tone appropriate to the 
Green Health programme. 

All photography should align with the three 
masterbrand photographic categories described in 
the NHS Lothian Charity brand guidelines. These are: 

•	 Our Beneficiaries: Healthcare workers, patients, 
community health, visitors, families, and the 
general public

•	 Our People: our community of supporters, partners, 
volunteers and our teams

•	 Our Projects: the work that we do improve health 
and wellbeing

•	 A balance of context and detail should be maintained.

•	 Clean, bright,  images with a mixture of sharp, documentary 

style and atmospheric with wide angled, and short focal 

length.

•	 Ensure that where people are in-focus, that they have 

signed a consent form. Otherwise people must be blurred or 

unrecognisable.

https://tonicarts.tdev.it/wp-content/uploads/2023/08/NHS-Lothian-Charity-Brand-Guidelines-July-2022.pdf
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Images are central to our work at Green Health. 
We should tell our story through people interacting 
with our work. Images should be chosen that 
portray the emotion people feel when connecting 
with our Green Health projects and the experience 
of being among nature. 

Avoid images that feel staged or are over-
processed as these could appear synthetic. Look 
for natural and realistic tones where possible.

Keywords:
•	 confident
•	 caring
•	 dynamic
•	 vibrant

•	 engaging
•	 contemporary
•	 natural
•	 life-enhancing

Creative Approach
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Captions

•	 Image captions must use Poppins font
•	 Captions should be located on the image, in 

white text placed on a black bar. The black 
bar is at 80% transparency. 

•	 The placement on an image can vary, but 
avoid overly busy backgrounds

•	 Caption text should be aligned left

Captions on images of artwork should be written as 
follows:
•	 Subject of photograph
•	 © Photographers name.

For example:
Community Gardens © Will Collier

Spring Fling with Alexander McCall Smith © Chris Watt
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Video

The Creative approach to video should be aligned 
with those described for photography.

Video captions
A white text caption should be overlaid over a 
50% tint black box as long as it is legible. Increase 
percentage of black tint to increase legibility.
•	 Avoid overly busy backgrounds for caption 

text
•	 Caption text should be placed on the right of 

the screen, left justified and aligned left
•	 Minimum margins should be 100px
•	 Add vertical line to the left of the caption (as 

in the example)
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Video Subtitles

Enjoying Spring Fling at the Royal Edinburgh Hospital

40 px

Video subtitles
Subtitles should be set in white on a partially 
opaque background block and positioned centrally 
near the bottom of the screen.
•	 Subtitle font: Poppins
•	 Minimum margin should be 40px from 

bottom edge
•	 Background block should be 80% black
•	 Minimum block inner padding should be 15px 

all round
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Video End-frame

End frame for 

Green Health 

projects

End frame for 

collaborative 

Tonic Arts and 

Green Health 

projects

Mandatory elements are:
•	 Logo
•	 Copy set in Poppins font
•	 Appropriate CTA - either a hash tag, URL or 

both is acceptable.
•	 Gradient line in relevant brand colours.
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Practicalities

Consent Form for Video and Photography
Where images contain people: either general public, 
patients or NHS staff, consent must be given before 
those images can be used by NHS Lothian Charity. 
The consent form is on our P drive at: P:\Edinburgh & 
Lothian Health Foundation\ELHF\3 IMAGES\Consent 
Forms\CONSENT FORM FOR MEDIA AND IMAGES.pdf. 
Please ensure completed forms are saved in the 
shared drive along with the image. 

Photography and Video Brief
A photography and video brief template can be 
found on our Sharepoint here: https://scottish.
sharepoint.com/:w:/s/Green HealthARTS/
ERyXM1O5HpNJqHpax8sx01MBswJkG-s2W20iOa9mQ-
UL3g?e=Otmfa0

Web Formats
Hero Images: Photographers should aim to provide 
some images that can be used as page headers at 
1525 x 305px. 

Generic Images: General images on the website 
are 1920 x 1080px.

  

P:\Edinburgh & Lothian Health Foundation\ELHF\3 IMAGES\Consent Forms\CONSENT FORM FOR MEDIA AND IMAG
P:\Edinburgh & Lothian Health Foundation\ELHF\3 IMAGES\Consent Forms\CONSENT FORM FOR MEDIA AND IMAG
P:\Edinburgh & Lothian Health Foundation\ELHF\3 IMAGES\Consent Forms\CONSENT FORM FOR MEDIA AND IMAG
https://scottish.sharepoint.com/:w:/s/TONICARTS/ERyXM1O5HpNJqHpax8sx01MBswJkG-s2W20iOa9mQ-UL3g?e=Otm
https://scottish.sharepoint.com/:w:/s/TONICARTS/ERyXM1O5HpNJqHpax8sx01MBswJkG-s2W20iOa9mQ-UL3g?e=Otm
https://scottish.sharepoint.com/:w:/s/TONICARTS/ERyXM1O5HpNJqHpax8sx01MBswJkG-s2W20iOa9mQ-UL3g?e=Otm
https://scottish.sharepoint.com/:w:/s/TONICARTS/ERyXM1O5HpNJqHpax8sx01MBswJkG-s2W20iOa9mQ-UL3g?e=Otm


28

Using the 
Green Health
Creative
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Print
 



30

 The FACE Garden
This haven in the middle of the hospital is looked 
after by a dedicated group of volunteers for 
‘Fighting Against Cancer Edinburgh’ to provide a 
peaceful space for contemplation. 

1.

 Amanda’s Garden
This peaceful walled garden is looked after by a 
dedicated group of volunteers for ‘Fighting Against 
Cancer Edinburgh’ to provide a peaceful space for 
contemplation. FACE is a cancer fund within NHS 
charity.

2.

 Magie’s Garden
This beautiful garden is full of colour year-round 
and was designed by Emma Keswick. It contains a 
sculpture by George Rickey that moves in the wind to 
look like the movements in Tai Chi. The garden was 
intended to an extension of the kitchen table to allow 
people to sit outside and connect with each other. 

3.

  Royal Victoria Building Garden 
 
This garden in the heart of the Royal Victoria Building 
is for patients and staff using the six medicine for 
the elderly wards. It overflows with ox-eye daisies in 
the summer months. Important pollinators like bees, 
butterflies, moths and insects love these large wild 
flowers. They also provide food for caterpillars and 
seeds for birds.  

4.

 Pollinator patches
Our Grounds and Gardens team have planted 
these patches with native wildflowers to attract 
bees and butterflies. These insects transport pollen 
to make seeds that grow the food we eat. One 
third of our crops depend on pollinators so it is vital 
we create more habitats for them.

Our hospital has different kinds of greenspaces tucked 
away that are all available for patients, visitors and 
staff to use. This map shows you where they are on the 
Western General site. 

Spending even ten minutes outside in one of these gardens can lower our stress levels, 
boost our immunity and increase our focus. 

Even small green spaces help to make our cities greener and more sustainable places to 
live. Trees improve the quality of the air we breathe, reduce the impact of climate change 
by lowering temperatures and provide a vital habitat for wildlife.

We need nature as our neighbour for our health and for the health of the planet. If we 
nurture nature it will look after us too. 

Take some breathing space in one of our greenspaces today.

For more information 
including a map of the 
green areas at the Western 
General site click here:

Wildlife at
the Western

Temporary 
Interpretation Boards

Temporary interpretation boards are 
displayed in temporary project installations. 

Mandatory elements are:

•	 Green Health logo
•	 Green Health Emphasis colours from the 

NHS Lothian Charity colour palette
•	 Copy set in poppins font
•	 QR code linked to relevant webpage
•	 Charity number
•	 Teardrop motif is included in some way

Green 
Health 
logo

Partner 
logo

QR 
code
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www.elhf-tonicarts.co.uk
arts@nhslothian.scot.nhs.uk

#TonicArts 
#adoseofcreativity

@nhslothcharity
Scottish Charity Number: SC007342

REPORT:

Green Health 
Prescribing
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www.elhf-tonicarts.co.uk
arts@nhslothian.scot.nhs.uk

#TonicArts 
#adoseofcreativity

@nhslothcharity
Scottish Charity Number: SC007342

Green Health Prescribing 
at the East Lothian 
Community Hospital

1

Waterlines © Sharon Quigley, photo cro+kow

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit 
in voluptate velit esse cillum dolore 
eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt 

in culpa qui officia deserunt mollit anim 
id est laborum. 

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore 
magna aliqua. Duis aute irure dolor in 
reprehenderit in voluptate velit esse 
cillum dolore eu fugiat nulla pariatur. 

Formal Documents 

Formal documents should be clean and simple 
with clear brand alignment. Some minimal use 
of graphic elements and illustration can be 
employed.

Mandatory elements are:
•	 Green Health logo
•	 Green Health Emphasis colours from the 

NHS Lothian Charity colour palette
•	 Copy set in Poppins font
•	 Tear drop
•	 Charity number
•	 Contact details
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Informal Document
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rnOur hospital has different kinds of greenspaces 
tucked away that are all available for patients, 
visitors and staff to use. This map shows you 
where they are on the Western General site. 

Spending even ten minutes outside in one of 
these gardens can lower our stress levels, boost 
our immunity and increase our focus. 

Even small green spaces help to make our 
cities greener and more sustainable places 
to live. Trees improve the quality of the air we 
breathe, reduce the impact of climate change 
by lowering temperatures and provide a vital 
habitat for wildlife.

We need nature as our neighbour for our health 
and for the health of the planet. If we nurture 
nature it will look after us too. 

Wildlife at
the Western

Pollinator patches
Our Grounds and Gardens team have planted 
these patches with native wildflowers to attract 
bees and butterflies. These insects transport pollen 
to make seeds that grow the food we eat. One third 
of our crops depend on pollinators so it is vital we 
create more habitats for them.

The FACE Garden
This haven in the middle of the hospital is looked 
after by a dedicated group of volunteers for ‘Fighting 
Against Cancer Edinburgh’ to provide a peaceful 
space for contemplation. 

1.

Amanda’s Garden
This peaceful walled garden is looked after by 
a dedicated group of volunteers for ‘Fighting 
Against Cancer Edinburgh’ to provide a peaceful 
space for contemplation. FACE is a cancer fund 
within NHS charity.

2.

Magie’s Garden
This beautiful garden is full of colour year-round 
and was designed by Emma Keswick. It contains a 
sculpture by George Rickey that moves in the wind to 
look like the movements in Tai Chi. The garden was 
intended to an extension of the kitchen table to allow 
people to sit outside and connect with each other. 

3.

Royal Victoria Building Garden 
 

This garden in the heart of the Royal Victoria Building is 
for patients and staff using the medicine for the elderly 
wards. It overflows with ox-eye daisies in the summer 
months. Important pollinators like bees, butterflies, 
moths and insects love these large wild flowers. They 
also provide food for caterpillars and seeds for birds.  

4.

Wildlife at
the Western

Take some breathing 
space in one of our 

greenspaces 
today.
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in partnership with

Page 1 (front)
100 mm

Page 5 (back)
100 mm

Page 4
97 mm

Page 4
97 mm

Page 3
100 mm

Page 2
100 mm

Informal documents should generally adopt a more 
creative approach. Notably, while the cover for an 
informal document must carry brand elements such 
as the Green Health logo and organisation details, 
these rules do not necessarily apply to the internal 
content pages.

•	 Copy set in Poppins font
•	 Green Health Emphasis colours from the 

NHS Lothian Charity colour palette
Cover content page mandatories
•	 As above
•	 Logo
•	 Details, including # tag, email and web 

address, and the Charity number SC007342

Internal content page mandatories
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Informal Document
Map

Maps are project specific and have a duel function: 
They are designed to both highlight locations in 
order to enhance user search and find, and equally 
importantly, project maps are designed to attract 
people to those features being described.

Mandatory elements are:
•	 Green Health logo and associated partner 

logos
•	 Copy set in poppins font
•	 Green Health Emphasis colours from the NHS 

Lothian Charity colour palette
•	 Details, including hashtag, email and web 

address, and the Charity number SC007342 
(though these need only appear once in any 
document)

Our hospital has different kinds of greenspaces tucked 
away that are all available for patients, visitors and staff 
to use. This map shows you where they are on the Western 
General site. 
Spending even ten minutes outside in one of these gardens 
can lower our stress levels, boost our immunity and 
increase our focus. 
Even small green spaces help to make our cities greener 
and more sustainable places to live. Trees improve the 
quality of the air we breathe, reduce the impact of climate 
change by lowering temperatures and provide a vital 
habitat for wildlife.
We need nature as our neighbour for our 

health and for the health of the planet. If we 
nurture nature it will look after us too. 

Take some breathing space in one of 
our greenspaces today.

The FACE Garden
This haven in the middle of the hospital is looked 
after by a dedicated group of volunteers for ‘Fighting 
Against Cancer Edinburgh’ to provide a peaceful 
space for contemplation. 

1. Amanda’s Garden
This peaceful walled garden is looked after by 
a dedicated group of volunteers for ‘Fighting 
Against Cancer Edinburgh’ to provide a peaceful 
space for contemplation. FACE is a cancer fund 
within NHS charity.

2. Magie’s Garden
This beautiful garden is full of colour year-round 
and was designed by Emma Keswick. It contains a 
sculpture by George Rickey that moves in the wind to 
look like the movements in Tai Chi. The garden was 
intended to an extension of the kitchen table to allow 
people to sit outside and connect with each other. 

3.

Royal Victoria Building Garden 
 
This garden in the heart of the Royal Victoria Building is 
for patients and staff using the medicine for the elderly 
wards. It overflows with ox-eye daisies in the summer 
months. Important pollinators like bees, butterflies, 
moths and insects love these large wild flowers. They 
also provide food for caterpillars and seeds for birds.  

4.

Pollinator patches
Our Grounds and Gardens team have planted 
these patches with native wildflowers to attract 
bees and butterflies. These insects transport pollen 
to make seeds that grow the food we eat. One third 
of our crops depend on pollinators so it is vital we 
create more habitats for them.

Wildlife at
the Western
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Digital
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Green Health 
Website
Web page layout is largely set by the 
predetermined Wordpress block system. Each of 
these blocks can be made to behave in a different 
way. Care should be taken to vary the approach in 
which different types of content are delivered on a 
single page. 

The primary advantage of the above system in 
regard to page design is that you can vary the 
delivery of content on the pages but still maintain a 
consistent layout design. 

The only fixed elements are the page header and 
footer.
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Greenhealth.nhslothiancharity.org
Loth.Greenhealth@nhslothian.scot.nhs.uk

#LothianGreenHealth 

@nhslothcharity

Scottish Charity Number: SC007342


